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HIPER REKABET 1994

PAZARLAR DARALDI
REKABET KURESEL DUZEYE CIKTI

YEREL KALARAK SURDURULEBILIRLIK
MUMKUN DEGIL

KARLAR DUSTU VE DUSMEYE DEVAM EDIYOR
FINANSAL GUC STRATEJIK USTUNLUK
YARATMIYOR

TEKNOLOJIi VE URETIM DOGUYA KAYDI
TICARET SAVASA DONUSTU

“Ye



HIPER REKABET + 2007 DEN BERI SUREN
DURGUNLUK

REKABETIN DOZUNU DAHA DA ARTIRDI
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IHRACAT IGIN HEDEF OLABILECEK 220 ULKE
S0Z KONUSU

“Ye



AMAG

EN KISA SUREDE
EN KOLAY
SURDURULEBILIR KARLILIGIN
SAGLANDIGI
PAZARLARA GIRISIN SRGLANMASI

“Ye



PRAZARLAMA VE iIIIH!GAT PAZARLAMAGSI
ARASINDAKI FARKLILIK

v Uluslar arasi pazarlama genel olarak son
kullanicilara yonelik teoriler one surer

v' lhracat pazarlamasi firmadan firmaya
yapilir. Hedef musteriler degisik turden
firmalardir

v Porter’in soyledikleri biuiyuk firmalara ve
son kullanicilara yonelik bir pazarlama
stratejisini anlatir

v' lhracat pazarlamasi ise tamamen farkhdir.

“Ye



Dis ticaret meslek piramidi

Dis ticarette meslek piramidi

Rekabet
istihbaratgisi

information Broker

Dis Ticaret istihbarat Elemani

Uluslararasi Pazarlama Elemani

Dis Ticaret Operasyon Elemani

“Ye



2003 — 2006 YILLARINDA CIN'DE 15.000
REKABET iSTIHBARAT ELEMANI EGITILDI

* «The SCIC Web site tells us that Cl in China
has been growing since 2003, and that more
than 15,000 senior managers and CI
practitioners have been trained. «




TICARI ISTIHBARATTA ULUSAL STRATEJILER

ZORUNLUDUR
Fransiz "Rekabet istihbarati Gelistirme Derneginin”

baskani Philippe Clerc Kasim 2007'de Cin Rekabet
Istihbarat Dernegi (SCIC) ile yaptigi bir sdyleside
“Fransa’nin 2003’te ulusal bir rekabet istihbarati
stratejisi olusturdugunu” soyluyordu. Bu konuda cok
fazla detaylara inmeyecegiz ancak Clerc’in 2007 °deki
Endonezya’da yapilan bir sempozyum’'da "Endonezyall
otoritelerin Rekabet istihbaratini kullanarak 2025 yilina
kadar dunya uzerindeki en buyuk 5 ekonomik gugten biri
olmay! hedeflediklerini” soylemesi ilginctir. Yazar benzer
bir ilgiyi Brezilya, Hindistan, Cezayir ve Fas’ta da tespit

ettiklerini saylemektedir




ULUSAL STRATEJILER ZORUNLUDUR

A BASIC GUIDETO

EXPORTING




ULUSAL STRATEJILER ZORUNLUDUR

For more than 70 years, A Basic Guide to
Exporting has given companies the information
they need to establish and grow their business
In international markets.

Whether you're new to exporting or just want to learn the latest ideas and
techniques, and whether your product is a good or a service, this new 11th
Edition—completely rewritten, revised, and updated—uwill give you the nuts-
and-bolts information you need.




ULUSAL STRATEJILER ZORUNLUDUR

In choosing from among these channels,
markets, and countries, what's the best
strategy for your business? There's help
for that too—from private consultants,
from your home state and local U.S.
government sources, from the web, and
from this book. And much of the help Is
free or costs very little. It Is easy to
access, easy to use.




ULUSAL STRATEJILER ZORUNLUDUR

I*l Industry  Industrie
Canada Canada

SME Direct

Competitive Intelligence

Printable PDF

Industry Canada




~ ABD DEVLET KURUMLARINDA “REKABET
ISTIHBARATI” KAYNAG1 25,600 ADET DGKUMA
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Search About 25,600 results « Advanced Ssarch

The Science of Search: Competitive Intelligence for the

All Government =
Government

sites =
On-Demand Webmnar. NOTE: Large files will take more time to dowrnload.
Images Webinar recording: The Science of Search: Competitive Intelligence for
Giapas e the Government Web ...
— Ao www.howto.gov/.../the-science-of-searct
Bullding an effective competitive intelligence system for
ISA.Q0V. B0l health ...
Mobile Apps 1. Health Mark Q, 1990;7(1-2):51-62. Bulaing an effective competitive

intelligence system for health care service providers. Festervand TA,
Lumplon JR.

www. nchi nim . nh . gov/pubmad/ 10106847
poF) Piccing Together Competitive Intelligence using
Scenarlos In the ...
Competitive intelligence 5 as mportant as a good marketing department
and has emerged as 3 ‘'must-have tacheal tool’ n the corporate world
[ Thamae 1Q0R\
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The Global Competitiveness Index in detail

& 1st pillar: Institutions

1.01 Property rights

1.02 Intellectual property protection

103 Niversion of public funds

1.04 Public trust in politicians

1.05 Irregular payments and bribes

1.06 Judicial independence

1.07 Favoritism in decisions of government officials
1.08 Wastefulness of government spending

1.09 Burden of government regulation

.10 Efficiency of legal framework in settling disputes
.11 Efficiency of legal framework in challenging regs
.12 Transparency of government policymaking

.13 Business costs of terrorism

14 Business costs of crime and violence

.15 Organized crime

.16 Reliability of police services

.17 Ethical behavior of firms

.18 Strength of auditing and reporting standards
.18 Efficacy of corporate boards

1.20 Protection of minority shareholders’ interests
1.21 Strength of investor protection 0-10 (best)

4 2nd pillar: Infrastructure
201 Quality of overall infrastructure

2,02 Quality of roads
203 Quality of railroad infrastructure
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57
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29
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4.4
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29
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34
3.1
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4.3
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\.‘_ﬁ 6th pillar: Goods market efficiency

6.01 Intensity of local competition

6.02 Extent of market dominance

£ 03 Fflectivenass of anti-manapaoly policy
65.04 Effect of taxation on incentives to invest
6.05 Total tax rate % profits

6.06 No. of procedures to start a business
6.07 Time to start a business days

6.08 Agricultural policy costs

6.09 Prevalence of non-tariff barriers

6.10 Trade tariffs % duty

6.11 Prevalence of foreign ownership

6.12 Business impact of rules on FDI

6.13 Burden of customs procedures

6.14 Imports % GDF

6.15 Degree of customer orientation

6.16 Buyer sophistication

.53{ 7th pillar: Labor market efficiency

7.01 Cooperation in labor-employer relations
7.02 Flexibility of wage determination

7.03 Hiring and firing practices

7.04 Redundancy costs wesks of salary

7.05 Effect of taxation on incentives to work
7.06 Pay and productivity

7.07 Reliance on professional management
7,08 Country capacity to retain talent
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2.07 Quality of electricity supply

208 Mabile-cellular telephone subscriptions /100 pop.

209 Fixed-telephone lines /100 pop.

£ 3rd pillar: Macroeconomic environment
3.01 Government budget balance % GDP

3.02 Gross national savings % GDP

3.03 Inflation annual % change

3.04 Government debt % GDP

3.05 Country credit rating 0-100 (best)

::'fj: 4th pillar: Health and primary education
401 Malaria incidence cases/100,000 pop.

402 Business impact of malaria

4,03 Tuberculosis incidence cases/100,000 pop.
404 Business impact of tuberculosis

405 HIV prevalence % adult pop.

406 Business impact of HIV/AIDS

407 Infant mortality deaths/1,000 live births

408 Life expectancy years

409 Quality of primary education

4.10 Primary education enrollment rate net %
= 5th pillar: Higher education and training
5.01 Secondary education enroliment rate gross %
5.02 Tertiary education enrollment rate gross %
5.03 Quality of the education system

5.04 Quality of math and science education
5.05 Quality of management schools

506 Internet access in schools

507 Local availability of specialized training services
5.08 Extent of staff training

B4
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54
23
94
121
27
68

79

42
49

41
65
62
105
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45
17
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79
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4.4
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4.9
-1.0
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7.7
328
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3.1
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8.01 Financial services meeting business needs
8.02 Affordability of financial services

£.03 Financing through local equity market

504 Ease of access to loans

8.05 Venture capital availability

806 Soundness of banks

8.07 Regulation of securities exchanges

508 Legal rights index 0-10 (best)

i oth pillar: Technological readiness

o.01 Availability of latest technologies
9.02 Firm-level technology absorption
2.03 FDI and technology transfer

9.04 Internet users % pop.

9.05 Fixed-broadband Internet subscriptions /100 pop.

9.06 Internet bandwidth kb/s/user
9.07 Mobile-broadband subscriptions /100 pop.

. 10th pillar: Market size

10.01 Domestic market size index

10.02 Foreign market size index

10.03 GDP (PPP) PPF § billions

10.04 Exports % GDP

A 11th pillar: Business sophistication
11.01 Local supplier quantity

11.02 Local supplier quality

11.03 State of cluster development
11.04 Nature of competitive advantage
11.05 Value chain breadth

11.06 Control of international distribution
11.07 Production process sophistication
11.08 Extent of marketing

TURKEY
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ISTIHBARAT

STRATEI

“Ye



TICARET TAM BiR SAVASA DONUST
ASKER| TERMINOLOJI VE TEKNIKLER TICARETTE
KULLANILMAYA BASLAND)

STRATEJI-TAKTIK
ISTIHBARAT
PLANLAMA
OZEL KUVVETLER
HASSAS HEDEF TESPITI

“Ye



HIPER REKABET ORTAMINDA TICARI
ISTIHBARAT BIR :

“OLMAK YA DA OLMAMAK
MESELESIDIR”




TICARETTE REKABET

@& < ,:
" A

GENERAL CARL
VON CLAUSEWITZ

Rekabetle bas edebilmek artik bir “olmak ya da
olmamak” meselesi haline geldi.

Clausewitz;

“..savasl! sanatlardan birine benzetmektense, ticarete
benzetmek belki daha yerinde olur; cunku ticaret veya
ticarette rekabet de insan cikar ve faaliyetlerinin bir
catismasidir. Clausewitz C.V.;




ULUSLARARASI TICARETTE
STRATEJIK DUSUNCENIN ONEMI
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ENERAL CARL
VON CLAUSEWITZ

* Insan savasta nelerle karsilasiyorsa savas
icin onlar1 ogrenmelidir. ...Her sey cok
basittir, fakat en basit sey zordur... Savas
i¢cin gerekli bilginin sadeligi uzun sure kabul
edilmediginden, ...bu tezlerle hayatin
sercekligi arasindaki celiski bir turli
cozulemedi.
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KENDINI BIL

RAKIBINI BIL

ALANI BiL

BUTUN SAVASLARDAN MUZAFFER CIKARSIN

ESAS OLAN SAVASMADAN KAZANMAKTIR

Sun tyu

“Ye



BUTUN DUNYA REKABET ISTIHBARAT
SISTEMLER| UZERINDE CALISIYOR

* DEVELOPMENT OF A COMPETITIVE BUSINESS
INTELLIGENCE SYSTEM

A. Vasilopoulos St. John's University vasilopa@stjohns.edu

*HOW TO IMPLEMENT COMPETITIVE
INTELLIGENCE IN SMES?

Pascal Frion Cerege Laboratory, University of Poitiers Acrie
Network, Acrie Nantes, France

HER YIL ONLARCA MAKALE
YAYINLANIYOR

Y



VERI-BILGI-ISTIHBARAT
Veri (Data): Baglantisiz bilgi parcasi

Bilgi (Information): Verilerle yapilan
modelleme

Istihbarat (Intelligence): Operasyonel amagli
suzulmus bilgi

Knowledge : Is yapma bilgisi

“Ye



ISTIHBARAT

VERIY]I KONUSTURMA SANATI

STRATEI

“Ye



NE KADAR VERI VAR

Dunyada saklanan bilgi miktari dunya
ekonomisinden 4 kat daha hizli buyuyor

2013 yilinda saklanan bilgi miktari 1,200
eksabayt civarinda

Hepsi kitaplara basilsaydi ABD'nin
yuzolcumunu 54 katman olarak
kaplayabilirdi.




uSIMPLE STRATEGY FROM BiG DATAn

* McKinsey Global Institute (Manyika et al. 2011) yaptigi bir ¢alismada
2018 yilina kadar ABD’nin 140.000 ila 190.000 arasinda “yiiksek
analiz becerilerine” sahip insana gereksinimi olacagini tahmin
ediyordu. Buna ilaveten etkili kararlar verebilmek i¢in “biiyiik
veriden” “analiz yapabilme yetenegine ve bilgisine sahip” 1.5 milyon
“veri uzman1” ag¢iginin olabilecegini 6ngoriiyordu.

e Stratejik Istihbarat “bityiik bilgiden basit strateji” {iretebilme
becerisidir. Aktaran; Veda C. Storey,McKinsey, Mack Robinson
College of Business, Georgia State University, MIS Quarterly Vol. 36
No. 4, pp. 1165-1188/December 2012, 1165




uSIMPLE STRATEGY FROM BiG DATAn

“‘Buyuk Veri” isimli kitapta yazarlar, Victor Mayer
Schonberger ve Kenneth Cukier meseleyi soyle ortaya
koyuyorlar;

“‘Buyuk veriyle, bir olayi santimetresine, kurusuna, atomuna
kadar bilmekten ziyade, siklikla genel bir yon duygusuyla
tatmin oluruz. Kesinlikten tamamen vaz gegcmiyoruz; sadece
ona olan bagliligimizdan vazgeciyoruz. Dogrulukta mikro
duzeyde kaybettigimiz seyi, ic gorude makro duzeyde
kazaniyoruz...” “Ve eski nedensellik anlayisindan
uzaklasiyoruz.” ..."Bunun aksine nedensellige takilmamiz
gerekmeyecek;” onun yerine korelasyonlara onem
veriliyor. Mayer Victor ve Kenneth Cukier Keneth, Buyuk
Veri” Paloma Yayinlari “Mayis 2013, Istanbul, s. 21




KORELASYON UZERINE

... Bunun aksine nedensellige takilmamiz
gerekmeyecek; onun yerine veri icinde
bize yeni ve paha bicilmez i¢c goruler
sunan modeller ve korelasyonlar
kesfedebiliriz. Korelasyon bir seyin
neden oldugunu bize tam olarak
soyleyemez ama bunun oldugu
konusunda bizi uyarir”

A.g.e. s. 22




KORELASYON UZERINE

‘Oziinde korelasyon iki veri degeri arasindaki
istatistiksel iliskiyi niceler. Guglu bir korelasyon,
veri degerlerinden biri degistiginde digerinin de
degisme olasiliginin yuksek oldugu anlamina
gelir’

Bir ulkenin bir urundeki ithalati buyuyorsa o ulkede bir ¢gok
yeni ithalatgl dogar. Bunu rakamlarla da gosterebiliriz.




VERININ KONUSMASINA iZiN VER

Mesele aslinda buyuk veriyi olusturup
“verinin konusmasina izin vermektir.” Bu
Ise kapsamli ¢alismayi zorunlu hale getirir.
Bu perspektif dis ticaret istihbarat
yaklasiminda fiili olarak yapilanlari daha
Iyl anlamamizi ve daha iyi yapabilmenin
yollarini gormemizi saglar.




EN UCUZ BILETI BULAN BIR MODEL

Etzioni;

Seyahat web sitesinden,

41 gunluk bir doneme ait

12.000 fiyat gozlemini analiz ederek
Nedeni degil olandan hareket

edilmesi ile
En ucuz bileti bulan bir model

yaratiimasi




VERININ KONUSTURMA SANATI

“BASIT MODELLER VE COK SAYIDA
VERI, DAHA AZ VERIYE DAYANAN
DAHA AYRINTILI MODELLERI
GOLGEDE BIRAKIYOR’

“The Unreasonable Effectiveness of Data” Peter Norvig

BP petrol borulari uzerindeki gerilimi belirli araliklarla
degil de surekli olarak olgerek bazi ham petrol turlerinin
digerlerine gore daha asindirici oldugunu ogrendi.




VERININ KONUSMASINA iZiN VER

Walmart; eski islemlerin devasa veri tabaninin inceledi, Her
bir musterinin hangi kalemi satin aldigi ve toplam maliyet

sepette baska neler oldugu, gunun saati ve hava durumu
vD...

Bir ornek;

Bir kasirga oncesinde sadece el feneri satiglarinin
degil ayni zamanda sekerli bir Amerikan_kahvaltilik
gevreginin de arttigini fark etti. Ve kasirga
malzemeleri satilan bolgeye bu gevreklerden
koyarak satiglar patlatti.




UPS IMI
KESTIRIMCi MANTIKSAL ANALIZ
UPS 60.000 ARACLIK FILO

ARIZALARI ONLEMEK ICIN BELIRLI PARCALAR
BELIRLI SURELERLE DEGISTIRILIYORDU

SENSORLER KULLANILARAK PARCALAR
BOZULMAYA YAKIN SURELERDE
DEGISTIRILMEYE BASLANARAK MILYONLARCA
DOLAR TASARRUF EDILDI
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Ticari hilgideki degisim
Dunya capinda ticari akiglara, tek bir urun bazinda, guncel
ve istatistiksel olarak erigim

. Bazi Ulkelerin Gumruk kayitlarinin agiimasi.
. Firmalarla ilgili finansal bilgilere ve batan firmalarin bilgilerine

erisim

. Ticari bilgi kaynaklarina erisimin kolaylasmasi ve bilgi

indekslerinin guglenmesi.

. Internetin ticari bilgi agisindan ticari bilgi aramasi yapilabilecek

bir alan olarak gelismesi.

. Bilginin "hassaslik” ve “kesinligi"nin artmasi
. Nitelikli Pazar arastirmalarinin sayisi ve niteligindeki artis
. Alert sistemleri ve yeni nesil rehberler
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Ticari hilgideki degisim
570242 — Makine Halisi

ABD- HEDEF PAZAR
HALI ITHALATCILARI




Ticari hilgideki degisim

4. COURISTAN INC.

= [® COURISTAN'

The foundation of any great room.

EXPORTER KG

EMPIRE 82.771

KARTAL £9.940 26,4

DOKUPA 48.860 18,5

ORIENTAL 18.339 6,9

ANGORA 28.760 10,9

KAPLAN K 3.300 1.2

ERUSLU 5.100 1.9

SAHAN 4.490 1.7

YASIN K 3.180 1.2
TOPLAM 264.720

KG

T0.000

20.000

70,000

£0.000

50.000

40,000

30.000

20.000 I

10.000 I

o - | . -
& 8 P& et o
& & F aﬁ’& & &8 F P




Ticari hilgideki degisim

Adres: Couristan Two Executive Drive, Fort Lee, NJ 07024
Tel.: (800) 223-6186 Fax: (201) 585-8552
WEB: http://www_couristan.com/ info@couristan.com
Oasdand D (7 D ¥
e g Harmson
o Paramus -
A287 (202} Yonkers b
ratgrson (3) New Rochelle
iany-Troy r;) ?
Z‘:l;.' - o clifton "y Couristan, Inc.
Maontclair ;—";’
Lrvngston 212 v
Newark b7 (2%)
Summit L7 5] New York o ;
¢/




Ticari hilgideki degisim

Alpin Hali www.alpincarpet.com

SINGAPUR




Ticari bilgideki degisim
1.Amardeep Fabrics Pte Ltd
MWAMARDEEP

ACIKLAMA: 25 yillik tecribeye sahip bir firma. Tim diinyadan dosemelik kumas toptancisi ve distributori

WEB: http://www.amardeepfabrics.com/

EMAIL: amardeep@singnet.com.sg

ADRES: 1 Kaki Bukit Road 1 Unit 02-05 Enterprise One, Singapore 415934




KAZAKISTAN'A HALI IHRACAT EDEN
ULKELER

Others: 4 %

Poland: ]%7-\’—\
Serbia: 1 %

/ Turkey: 25 %
Uzbekistan: 3 % b \\
China: 3% >

Ukraine: 7 % /' '
Chad: 11 % /

Belgium: 9 %

\ Moldova: 23 %

Egypt: 12 % /




KAZAKISTAN'A HALI INRACAT EDEN

FIRMALAR

2. KAZAKISTANA EN COK HALI iIHRAC EDEN 30 FIRMA

SIRA | HRACATCI UsD M2 KG

1 | SRL"MOLDABELA" 1.729.982 | 13.716.648 | 544.071
IKEA SUPPLY AG, (Y4EPE3 ORIENTAL WEAVERS INTERNATIO

2 | NALSAE, EFMNET] 1.234.922 | 6.739.252 | 327.695

3 | DOST KARDESLER TEKSTIL SAN. VE TIC. A.S. 852.744 | 4.829.921 | 405.896

4 | 000 "KAPAT" 848.842 | 12.553.718 | 272.414

s | IKEASUPPLY AG, (YEPE3 BALTA ORIENT TEKSTILSAN.VETI | _ /oo | 5 400018 | 159887
C. A.S., TYPLUA)

6 | BOSSAN TEKSTIL ITHALAT IHRACAT SAN. VE TIC. LTD STI. 480.831 | 2.470.425 | 238.511

7 | cn"MONJABENA" 000 350.319 | 3.129.739 96.725

8 | 000 "MONJABENA" 316.427 | 3.329.146 | 82.284

9 | SILKWAY LLP BY ORDER RANGEHOLM COMMERCE L.P. 298.005 217.207 58.665




KAZAKISTAN'A HALI ITHAL EDEN FIRMALAR

3. KAZAKISTAN’A HALI ITHAL EDEN FIRMALAR

SIRA | ITHALATCI usD M2 KG
1 | KOPOBEHKOBA TAJIMHA HUKOJTAEBHA 2.006.322 | 25.073.111 | 732.107
2 | 4.. BANMATAMBETOB TANTAT ASAMATOBMY 919.882 7.223.105 | 296.959
3 | 000 "KA3AXOMN AKTOBE" 800.398 125.829 234.434
4 | Yn "CABAEBA I'Y/IbHYP KAPATAMKbI3bI" 736.809 6.317.870 | 168.601
5 | 000 "®NATMAH" AKCAMCKUIA GUANAN 647.142 89.643 172.439
6 | TOO"MK® "ASNMYT" 571,531 3.148.898 | 136.058
7 | TOO "®ABEP/IMK-KASAXCTAH" 511.039 4.483.420 | 142.006
8 | AKIMAHTAEBA CAYJIE CANAPTATMEBHA 503.139 2.761.908 | 128.592
9 | TOO "NS TRADE"("HC TPAAE") 459.919 0 224.021
10 ANSAERDAILIAN CRADIANORIAY all odd A B0 Jos 120800




FIRMALARIN RISK DURUMLARI

Credit Risk Assessment

Risk Rating B2 (Lower Medium Risk)
Date of Update 14/01/2017

Notes

RISK RATING SCALE: A1, A2, B1, B2, C1, C2, D1, D2, E1, E2, NT (NOT
TRADING), NC (NOT CALCULABLE)




FIRMALARIN FINANSAL TRBLOLARI

FINANCIAL DATA

Consolidated: - Auditor: - Auditor's opinion: -

BALANCE SHEET (AMOUNTS IN EUR) 2015 Change % 2014 Change % 2013
ASSETS 21,581,119 11.63 19,332,457 11.54 17,332,283
Fixed Assets 6,420,292 -0.12 6,427,962 9.67 5,860,939
Fixed Tangible assets 6,349,734 -0.57 6,386,036 9.32 5,841,510
Land 1,049,171 5.23 997,019 - 0
Buildings 939,243 -5.94 998,553 -43.06 1,753,731
Machinery and equipment 638,604 11.72 571,624 -80.46 2,925,101
Plants 3,012,532 -3.00 3,105,587 - 0
Vehicles 0 0] - 366,596
Other Fixed Tanaible Assets 0 0 - 21.474




FIRMA BILGi FORMATLARI DEGISIYOR
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ABD BOLGESEL ITHALAT

JEWELL

FRY: Customs Value by District, Country Mame and Customs Value

for ALL Countries
LS. Imports for Consumption

Quarterly data for 2016

Dristrict Country HTS Mumber First Quarter | Second Quarter | Third Quarter
I Actugl Dollors
Taiwan 711318 1,066,050 7.5 L1
JEWELRY AMD PARTS THEREOF, OF
PRECIOUS METAL OTHER THAM SILVER
Thailand 711318 45,781,360 102,871,002 56,243,188
JEWELRY AMD PARTS THEREOF, OF
PRECIOUS METAL OTHER THAN SILVER
Turkey 711318 31,240,050 39,442 238 39,173,675
JEWELRY AMD PARTS THEREOF, OF
PRECIOUS METAL OTHER THAN SILVER
United Kingdom |71131%8 10,848,506 26,965,313 15,317,087
JEWELRY AMD PARTS THEREOF, OF
PRECIOUS METAL OTHER THAN SILVER
Wietnam 71131%8 183,955 436,057 123,375
JEWELRY AMD PARTS THEREOF, OF
PRECIOUS METAL OTHER THAM SILVER
Subtotal - Mew York, NY 248,078,085 1,185,352,974|1,053,385,711
e - ekt i = —




FIRMALARDA VE KURUMLARDA TICARi BiLGI VE
ISTIHBARAT MERKEZLERININ KURULMAS)

DONEMI
‘jl NS |
Hizmetlerimiz Hakkimizda .—. I—/ |\/|
TICARI BILGI VE ISTIHBARAT
"5)’"

TIKLA TANITIM
VIDEOMUZU IZLE




FIRMALARDA VE KURUMLARDA TICARi BiLGI VE
ISTIHBARAT MERKEZLERININ KURULMAS)
DONEMI




FIRMALARDA VE KURUMLARDA TICARi BiLGI VE
ISTIHBARAT MERKEZLERININ KURULMAS)

ligili iletisim bilgilerine asagidaki kisimlardan ulasabilirsiniz.

Adana Ticaret Odasi

UZMANLARA ULASIN

Abidinpasa Caddesi No:52 01010 Seyhan/Adana
kobi@mtso.org.tr
+9032235139 11

lletisim

Mersin Ticaret ve

Sanayi Odasi

UZMANLARA ULASIN

Cankaya Mahallesi Atatlrk Caddesi MTSO Hizmet
Binasi K: 3 Akdeniz/Mersin
kobi@mtso.org.tr
+90 324 238 9500

awmg, Mg,

Tarsus Ticaret ve

Sanayi Odasi

UZMANLARA ULASIN

Sehitkerim Mah. 3416 Sk. N0:39/201 Tarsus/Mersin
kobi@mtso.org.tr
+90 324 6135550



NOKTA ATISI INRACAT MODELI

>

“Ye



1. Hec

2 Heo

C]

C]

ASAMALAR

Sure¢ 4 bolumden olusmaktadir.

" pazarlarin tespiti.

" pazarin analizi

3.Hedef miusterilerin ve rakiplerin tespiti,

randevularin alinmasi, seyahat planin

yapilmasi.

4. Operasyon plani

“Ye



(11 1]
$SYAMANKOC
'DANISMANLIK

“Ye



NOKTA ATISI INRACAT MODELI
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NOKTA ATISI INRACAT MODELI
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NOKTA ATISI INRACAT MODELI
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* AMAC:

» uluslararasi pazarlama, ticari bilgi ve
istihbarat sisteminin kurulmasi,
isletilmesi, surdurulebilirliginin
saglanmasi ve gelistirilmesi yolu ile diinya
capindaki gelismeler temelinde stratejik ve
taktik kararlarin alinabilmesi, hedef
pazarlarin belirlenmesi, mevcut
pazarlardaki performansin ol¢ulebilmesi
ve dis ticarette surdtiriilebilir karliliga
ulasmak hedeflenmektedir.
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ISTIHBARAT

STRATEI
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HIPER REKABETI ASMAK
SURDURULEBILIR KARLILIK

» TICARI BILGI - ISTIHBARAT VE ISTIHBARATA
KARSI KOYMA SISTEMI

« STRATEJI VE ISTIHBARATIN BIRLIKTE
KULLANIMI

« PAZAR VE RAKIP ANALIZI ILE SURDURULEBILIR

KARLILIGIN YARATILMASI
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STRATEJI GUC
KULLANMANIN
SANAT]
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KAYNAK YAPABILMEKTIR
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MUMLA KAYNAK YAPMAK
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" STRATEIININ PRENSIPLER]

« HEDEF VE HEDEFTE ISRAR

« AGIRLIK MERKEZI
OLUSTURMAK

« MANEVRA ILE INISIYATIVI
ELDE TUTMAK

» GUC TASARRUFU
SAGLAMAK

e PLANLAMADA SADELIK




HEDEF MUSTER| GRUPLARI

a. Ithalatc1 (importer)
b. Acente (agent)

¢. Bayi (distributor)

d. Toptanci1 (1thalatciya doniisebilir) (wholesaler)
¢. Perakendeci (ithalatciya doniisebilir) (Retailer)
f. Imalatc1 (fason imalat) (sub contract)

g. Satin alma kooperatifler: (buying cooperatives)
h. Devlet ve kamu 1haleler1 (tenders)

1. Lisans anlagmalar1 (licence agreement)

1. Ortak yatirim (Joint venture)




DAGITIM AGINA GORE HEDEF MUSTERI

Figure 1 Trade and distribution channels for knitted and woven clothing in the EU

EXPORTING MANUFACTURERS

v v v

Importing wholesalers Importing manufacturers/ | | Agents
brand distributors - ‘
i v l ¥
Importing retailers
ﬁf.wd}'w-.::lr ["]-:1|1i.".lz f"-up-.'r." nl.'|.1.ll'll11l.'l'll Home Diisconnters Other
specialiry multiples || Hypermarkers| | and varicry shopping and value retailers
chains SIOTES recailers

Y YY

NON-IMPORTING RETAILERS




Ornegin bir diizine sekerleme kutusu igin:

Endeks i

CIF Fiyat 100 29,00
Gumrik Vergisi %620 +20 +5.80
Vans Fivati 120 34,80
Ithalat¢inin Kar Payi %35 +42 +12,18
Toptanciva Ulasan Fiyat 162 46,98
Toptancimin Kar Payi %25 +40 +11,75
Perakendeciye Ulasan 202 58,73
Fiyat

Perakendecinin Kar Pay1 %650 +101 +29.36
Tuketiciye Ulasan Fiyat 303 88,09
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 HEDEF MUSTERI

« ITHALATCI

» TOPTANCI

* TALI MUSTERI

« PERAKENDECILER




TOPTANCININ ITHALATGIVA
DONUSTURGLMESI

Description: Summary:2013-01-01-2013-12-31,The North America Weight: 17 210,857.28
Product Description:"chia" Filter Blank Importer,Filter Package: 61810500

Logistics Company, in 227 Importer Summary Report
20' Container: 963.00

Frequency: 682.00

Description: Summary:2014-01-01-2014-12-31,The North America Weight: 28,133,117.05
Product Description:"chia" Filter Blank Importer,Filter Package:
Logistics Company, in 336 Importer Summary Report B LI0RZ0
20' Container. 1,833.00

Frequency: 1,291.00
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TOPTANCININ ITHALATGIVA
DONUSTURGLMESI

2013 VE 2014 YILI KIYASLANDIGINDA BiR URUNDE 145 YENI
ITHALATCI DOGMUS

A

1 2014 ITHALATGCILARI VE ITHALAT

2 Consignee

3 AT INTERNATIOMAL (USELR ATI)

4 ABDUL HADI OMAR A BAFARAT TRAD. ES
5 AGCESS BUSHESS GROUP INTERNATIOMAL
& ADVANTAGE HEALTH MATTERS INC

T AGT CLIC

8 AIRLFT (USA)INC

9 ALFRED GALKE GMBH

10 ALIMENTS GENESIS (DMVISION OF

11 [ALCHUINEA USA LLG

12 ANUTRALLC

13 ARAR TRADING COMPANY LLC

14 ARFOOD LLC

15 ARROW FOODS

16 AVION CUSTOMS BROKERS, NC

17 AME FRUIT

16 AZ CHIA

1% BALLARD DESIGNS INC ADDL BILLING

20 BDP INTERNATIONAL NG, (LAX)

B

BAALATCH

AGIRLIKLARI

Weight{KG)
17 864
6098
14 150
20 580
17.800
4 1668
rozo
20100
19100
20082
22 044
20.880
19152
& 300
20,000
48 Tel
5944
18144

2013 lTHﬁLA".I'.{;ILHR VE ITHALAT AGIRLIKLARI

~ | Consignee

"

"

LI B B B B B A

LI |

YO
0K
0K
EYOK
0K
0K
YOK
O
0K
OK
YOK
0K
0K
EYOK
O
SOK
0K
YO

" W oW W W w oW oW W ow W o™ oW oW oW oW ow oW owW

Weight{KG)
OK
0K
0K
YO
#YOK
0K
YO
FOH
0K
YOK
0K
0K
0K
YO
0K
0K
YO
OK
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TOPTANCININ ITHALATGIYA

- Quality Foods
{Gspy Bacon & Cooked Sausage Specialists

020 8539 9993

“Ye



TOPTANCININ ITHALATGIVA
DONUSTURGLMESI

TAWAKAL ANA FIRMASININ iTHALATI (2014 YILI)
6 URUN 18 KEZ

HOME ABOUT US

P MOME P TRADE TOOLS )

STATISTICS

CODES & GUIDES

IMPORTERS DETAILS P IMPORTERS SEARCH RESULTS

IMPORTERS DETAILS SEARCH RESULTS

TRADE TOOLS

INTRASTAT

Compatry Name

TAWAKAL FOODS INTERNATIONAL
Lo

TAWAKAL FOODS INTERNATIONAL
LTD

TAWAKAL FOODS INTERNATIONAL
LD

TAWAKAL FOODS INTERNATIONAL
LTO

TAWAKAL FOODS INTERNATIONAL
LD

TAWAKAL FOODS INTERNATIONAL
LD

a, Company Name: tawakal Year: 2014

Descriptio

08041000

10063067

15155099

21039090

22029010

Fresh or dried dates
Wholly milled long grain rice, length-width ratio >= 3,
parbolled, whether or not polished or glazed

Wholly milled long grain rice, length-width ratio >= 3,
whether or not polished or glazed (excl. parboiled)
Sesame oil and its fractions, whether or not refined, but
not chemically modified (exdl. for technical or ind

Sauces and preparations therefor, mixed condiments and
mixed seasonings (exd. soya sauce, tomato ketchup and

Non-alcoholic beverages, not containing milk, milk
products and fats derived therefrom (exd. water, fruit or

Retine Search | Save rie

Month Imported
May 2014, Jul 2014

Jul 2014, Nov 2014
Jul 2014
Oct 2014, Nov 2014

Mar 2014, May 2014

Jan 2014, Mar 2014, Apr 2014, May
2014, Jun 2014, Jul 2014, Aug
2014, Oct 2014, Dec 2014

Address

UNIT 10-13 ARGALL AVE

UNIT 10-13 ARGALL AVE

UNIT 10-13 ARGALL AVE

UNIT 10-13 ARGALL AVE

UNIT 10-13 ARGALL AVE

UNIT 10-13 ARGALL AVE

/S



TOPTANCININ ITHALATGIVA
DONUSTURGLMESI

P

Stiller

la Paragraf

Yazi Tipi

OLSON’S FIRMASININ iITHALATI YOK (2014 YILI)

|
IMPORTERS DETKILS

HELATED LINKS

Impeorters Details Legislation
Contact Us Search | About Importers Details

HMRC Import & Export

FURTHER INFORMATION
Company Name

olson’s

ComCode or Commaodity

Pasteade

“Ye



TOPTANCININ ITHALATGIVA
DUNUSTURGLMESI

About OLSONS FOODS LIMITED

s this your compat

Claim your company and give potential customers all the information they need to mak

phone number, website, email address, social media links and more. You'll also receiv

Telephone

Email
Address

Contact

Person

Business
Activity

badge published on your pro

No telephone number available. Is this you
Provi

No email address available.
company.

No contact person available.
Wholesale of other food, including fish, crustaceans

and molluscs
(5IC code 46380)

“Ye



TOPTANCININ ITHALATGIVA
DONUSTURGLMESI

Key Financials

Key Financials

thee Labsein wnader the graph to toggle financialy. Toom by dragping an areas on the graph
dnn =
— -
= L
& =
3
— -
- — —
I 1
ol
- sk 4= Mgt Worth -8 Total Ciamrent Liabd g Totsl Cigrenty

“Ye



TOPTANCININ ITHALATGIVA
DONUSTURGLMESI

£ S g S SR R [ Y S A 1 RS [ S A SR e S < s e 8
COMPANYCHECK | s senupl oone
Advanced Search

Current Directors and Secretaries

Current Officer Name Appointed Current/Dissolved Resigned Total
Current Secretary Name Appointed Current/Dissclved Resigned Total

Previous Directors and Secretaries

Previous Director Name Appointed Resigned Current/Dissolved Resigned Total

Mrs Barbara Kahan 07042011 07-04-2011 57 18198 18255




TOPTANCININ ITHALATGIVA
DONUSTURGLMESI

C@MPANYCHECK ’ T| SGNUP @ LOGIN D KOI;:/

Shareholder Breakdown

Latest Shareholders Equity Figure:

£221,532

Issued Share Capital:

£1,000

I CHRISTOPHEROLSON I DENISEOLSON

Shareholders (Top 20 names shown) Number of Shares (at Value) Share Type Ownership (%)

CHRISTOPHER OLSON 500 (at £1 ORDINARY 50.00




MANEVRA ILE HRREKAT ALANININ
GENISLETILMESI VE
AGIRLIK MERKEZ! ILE DARALTILMASI

Figure 1 Trade and distribution channels for knitted and wovenlothing in the EU

Importing manufacturers/ Agents
brand distributors -

Importing who]wlem

\ EXPORTING MANUFACTURERS '\
v I \ Y v
. [ .

Importing retailers

v

Bodywear Cluthing Super/ Dhepartment Home Discounters Other
spocialine multiples | [Hypermarkers| | and varicry shopping and value retailers
chains stores retailers

NON-IMPORTING RETAILERS




HEDEF MUSTERI AGIRLIK
MERKEZI

TEMELHEDEF
TAHIL
TOPTANCILARI

1. TALI HEDEF
TAHIL CIFTLIKLERI

2. TALI HEDEF
ACENTELER

3. TOPRAK iSLEME
HIZMETI
VERENLER




ASIRLIK MERKEZ)
BUYUKLUGE GORE
IHRACATGILAR

Weight Package 20' Container Frequency Percent

FIRMA ISIMLERI 1,560,882.00 487,989.00 74.00 68 0.10
1,400,445.00 398,211.00 1.00 72 0.09

FiRMA ISIMLERI ! 1,246,537.00 188,307.00 0.00 20 0.08
930,657.00 118,917.00 24.00 37 0.06

FIRMA ISIMLERI 72899400  130,111.00 7.00 22 0.05
579,613.00 71,592.00 0.00 32 0.04

Tablo :570242Rusya’ya ihracatyapan firmalar tablosu




T AGIRUKMERKED

BUYUKLUGE GORE
ITHALATGILAR

Weight Package 20' Container Frequency Percent

FIRMA ISIMLERI 2,665,948.00  336,806.00 40.00 133 0.17

: 2,084,830.00  577,638.00 65.00 91 0.13

FIRMA ISIMLERI 1151,362.00  171,452.00 0.00 19 007

: - : 1126,327.00  399,294.00 18.00 58 0.07
FIRMA ISIMLERI

984,085.00  163,415.00 16.00 40 0.06

Tablo : 570242 rusyaithalatcilartablosu
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~ AGIRLIK MERKEZI
ITALYADAN ALAN iTHALATGILAR

MOSKOVA'DA ITALYAN MENSELI ALIM YAPANLAR ISLEM SAYISI BRUT KG USD total

firma ismi 18 64.069,00 526.764,00
firma ismi 55 24.886,00 227.131,00
firma ismi 79 43.568,00 169.846,00
firma ismi 71 46.260,00 144.556,00
firma ismi 26 41.888,00 143.281,00
firma ismi 17 9.547,00 97.070,00
firma ismi 76 12.598,00 83.814,00
firma ismi 25 26.715,00 79.756,00
firma ismi 1 9.480,00 49.528,87
firma ismi 26 16.823,00 49.060,00
firma ismi 10 17.819,00 46.306,00
firma ismi 3 7.493,00 41.524,00
firma ismi 1 9.562,80 39.554,82
firma ismi 8 10.111,00 36.913,00
firma ismi 5 9.792.00 31.477.00

Tablo 4 : Italyan firmalardanithalatyapan Rus ithalatcilartablosu

“Ye



ISTIHBARAT

STRATEI

“Ye



TICARI ISTIHBARAT

Orkestra
sefligi notalari
ve muzigi,
ticari
Istihbarat ise
veriyi ve
bilgiyi
yorumlama
sanatidir.
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HELEZONIK VIDA ISTIHBARAT MODELI
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 HIPER REKABETIN ILACI
TICARI ISTIHBARATTIR.
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INGILIZ KURU GIDA ITHALATGISI/TOPTANCISI
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REKABET ISTIHBARATI

COPTEKI
HRACATCI

FIRMANININ
AMBALAII

FIRMA
KOLOMBIYALI

Web Sitesi 53: Copten Istihbarat Yapilmasi




AGROFRUT KONSIMENTOSU

BILL OF LADING OF AGROFRUT SA TO UK IMPORTER

Exporter Company  Contact Slate City Address
AGROFRUTS A ARAUTOMERTDEZ FEOUVAR  CARTAGENA CO VIA MAMONAL KM 3 SECTOR ALBORNOZ # 25-19¢

Telkephone Fax Email 3 zed Code/Froduct Enalish City Departure
6625630  A086080  contabiidad@comey (81310 dned APRICOT BOGOTA
Ceclarant Company rporter Address TOTAL Met Weight (Kg)

AGENCA DEADUANAS GRANANDINA LTDA NVEL 1 f."': FRUIT IDT. LONDON 1E6EG

TOTAL Gross Weight (Kg)  TOTAL FOB TOTAL CF Value [u5$}

3N0EG




Medical Devices Vaccines, Blood & Biologics Animal & Veterinary Cosmetics Radiation-Emitting Products

Import Refusal Report

FDA Home

Refusal Details as Recorded in OASIS by FDA
for Refusal 900-0052608-8/2/4

Manufacturer FEI 2004263518 |MPORT REFUSAL

Manufacturer Name C.l. AGROFRUT S.A RE PO RT
Manufacturer Address Carretera 54 #75 AB

line 1

Manufacturer Address Sur- 220Municipio La Estrella

line 2

Manufacturer's City Medellin

IMPORT REFUSAL
Proyincritiate e

Entry/docilineisfx 900-0052603-8/2/4 R E P O RT

FDA Sample Analysis Mo

Lab Sampie Anaiyeis. “PESTICIDES”
Charge(s) Violation Section -

Code

FPESTICIDES 402(a)(2)(B), 802(a) The aricle is subjectto refusal of admission pursuant to section 801(a)(3) in that it appears to be adulterated
(B);, ADULTERATION because it contains a pesticide chemical, which is inwviolation of section 402(a)2)B). Contains:

Page Last Updated: 04/24/2009
Maote: If you need help accessing information in different file formats, see Instructions for Downloading Viewers and Players.

m Accessibility | Contact FDA Careers FDA Basics No Fear Act | Site Map Transparency Website Polig
—

U.S. Food and Drug Administration BT I TR S -::ﬁ U.S Department of Health & Human Services
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IHRACAT PAZARLAMASININ SILAHLARI

* DOLAYLI ARACLAR

REKLAMLAR, (INTERNET VE
GELENEKSEL),

WEB SITESI, E KATALOG,

SOSYAL MEDYA- BLOGLAR-
FORUMLAR-LINKEDIN

B2B SITELERINE UYELIK,

DERGILER VE SANAL FUARLAR
SEKTORDE Ki DERNEKLERE UYELIK,
SEKTOR TOPLANTILARINA KATILIM

MAKALELER VE BIiLIMSEL
TOPLANTILAR

SEKTOREL REHBERLERE UYELIK.

FIRMADAN FIRMAYA —-BUSINESS TO
BUSINESS(B2B)

DIREKT ARACLAR
ELEKTRONIK POSTA,
GORUNTULU ELEKTRONIK
[LETISIM ARACLARI
(SKYPE VB)),

TELEFON,

FAKS,

KATALOG GONDERME,
FUAR KATILIMI,

HEDEF ULKEDEKI
POTANSIYEL
MUSTERILERIN ZIYARET
EDILMESI,

HEDEF ULKELERDE OFiS
ACMAK,
B2B SITELERINE

ABONELIK VE ALICILARLA
AKTIF ILETISIM.
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HEDEF MUSTERILER

a. Ithalatci (importer)

b. Acenta (agent)

c. Bayi (distributor)

d. Toptanci (ithalatciya donusebilir) (wholesaler)
e. Perakendeci (ithalatciya donusebilir) (Retailer)
f. Imalatgi (fason imalat) (sub contract)

g. Satin alma kooperatifleri (buying cooperatives)
h. Devlet ve kamu ihaleleri (tenders)

I. Lisans anlasmalari (licence agreement)

j. Ortak yatirim (Joint venture)

k. Ofis ve magaza agmak

“Ye



HEDEF PAZAR TESPITI
HEDEF PAZAR ISTIHBARATI

AMAC: SURDURULEBILIR KARLI
ITHRACAT

« BUYUYEN PAZARLAR
« KARLI PAZARLAR

« REKABETCI OLABILECEGIMIZ
PAZARLAR

« KOLAY GIRILEBILECEK PAZARLAR




HEDEF PAZAR TESPITI
TEMEL GUCLER

Hedef Pazari Belirleyen 4 Ana Gii¢

Rekabet Giliciimiz

Firmaya ait pazar TR ithalat pazari
tercihleri LA P degisimi

Rakiplerin rekabet
guct




HEDEF PAZAR TESPITI
TEMEL GUCLER

Kendi rekabet gliciimiiz” (ki bu tlkemizin rekabet gucuyle
de iliski icindedir), “Rakiplerin hedef pazardaki rekabet
glicleri”. “ithalat pazarinin biiyiimesinin (degismesinin)
yarattigi etkiler”. Bunun biz ve rakipler Gzerindeki etkileri.
Ve bitln bunlari analiz eden “firmanin subjektif ve ona
O0zgu anlayis ve amacg ve yaklasimlarn” . Bunlar hedef Pazar
secimi konusundaki ana belirleyici guicler olarak tanimlandi.
Bu basit sema hedef Pazar teorisindeki temel
vaklasimimizi gostermektedir.




HEDEF PAZAR TESPITI
TEMEL GUCLER

endimiz biloruz; === Tiirkiye ihracats ve degisimi, rekabetci oldugumuz ilkeler
Rakiplerimiz biiyoruz E— Dilnyada ihracati bilydyenler

Hedef rakiplerimizi biljoruz, === Ihracati dilenler ve rekabet edebileceklerimiz
Misterilerimizi bilioruz; =P il paza hilyiyenler ve rekabetci olduklanmiz




HEDEF PAZAR TESPIT| UYGULAMASI

» GTIP tespiti

* Diinyadaki biiyiiyen pazarlar
* Rakipler

* Biiyiime egilimi olan
pazarlar
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HEDEF PAZAR MATRISI

F G H W N Q P Q R 5 u W
DUNYA 6 AY ITHALATI

. Annual

20156 20166 alanc Unit growth
AY AY value in wvalue
TOPLAM TOPLAM (USDfu betwee
| | nit}  n2011-
2015 (%)

Imported

value in 2015 ORAN

Importers FARK ORAN
din

2015

DUNYA IMPORT TRADE INDICATOR

2015 (o
- G ~ |

W x Y Z

Annual
growth Annual
in growth Sharein
quantit in value world
¥ betwee imports
betwee n2014- (%)
n2011- 2015 (%)

Average Concent
distanc ration
eof of
supplyi supplyi
ng ng
countri countri

es (km) es

2 -] = = = = = = [~ | -] [~ |
3 United States of America 10.846 105.891 121.799 1.514 50.1 | 8.556

4 Portugal 1.024 257 | 214 0.2 | 1904 | 037
5 Czech Republic 1.787 536 | 1345 | 813 | 152 | 1787 | 0.4 | 1837

6 Spain 4,534 2.440 | 2.054 30 0.9 [ 2.208

7 Djibouti #vok [ #vok [ #vok | 964 | 0.2

8 Malta 570 313 570 o0 | 0.1 | 1701

g Iran, Islamic Republic of #YOK | #YOK | #YOK | 1.568 | -1.568 30 0.3

10 Austria 31.514 3.780 | 2.315 | 158 | 3.713 | 2210 25

1 Australia 2.381 3.032 | 3.792 10.846

12 china 1.019 65 | 1.019 308

13 Ireland 1.123 1.123 10

14 Denmark 1.818 6.605 | -3.182 35

15 Greace 2.280 2.280 14

16 Luxembourg 416 416 2

17 Kuwait 1.112 1.112 10 02 |[as53a| o3
18 Switzerland 3.471 10 07 | 1206 [ 03
19 Zambia 119 119 2 0 [ 7211 | 033
20 Argentina i 1.818 | -1.818 | 28 0.4 |[10462| 0.22

“Ye



st PR

CLASSY MATRISI menizii nirmasn

1
B B . DUNYA TURKI
DUNYAYILLAR DUNYA CEYREKLER | DUNYA IMPORT TRADE . ; I - ; URKi
. . ¢ DONYAYILLAR HRACAT! DUNYACEVREKLER BXPORT | TijRKivE vILLAR iHRACATI TURKIVE CEVREKLER EXFOI
ITHALATI ITHALATI INDICATORS IHRACATI TRADE IHRACATI TRAL|
INDICATORS INDICA]
Diinya Yillar ithalatinda N ] ]
Bulvuwlan.PazarIardanu 7 7 ; om o a7 a7 halance in a7 a7 halan
Tiirkiyenin ihracat Yapug D/un pplyin !
Olkeler = gusanc =
9 7 Iran Islamic Republic of 821 12463 #YOK #YOK -6.846 124 51 431
11 g Terasl £.333 48 0.42 0 0 #YOK HYOK -19.672 1 100 5
11 5 - Wemen 7350 12216 #YOK #YOK #YOK #YOK -4 801 9 900 9
13 3 § Albania 1477 1452 #YOK #YOK 12.710 #YOK #YOK #YOK HYOK -1.576 18 1.800 18
13 3 & Poland 1.13% 3 1.040 12 0.22 -380 -82 -14744 40 41 51 170 138
8 8 2 Moldova Republic of 75 3.047 #YOK #YOK #YOK H#YOK -2 128
10 B 9 Fussizn Faderation 652 15 283 11 -1.900 -36 -b662 -55 -1.637 40
10 & Saudi Arabiz 406 32 20790 0.39 #YOK #YOK #YOK #YOK -1.684 6
12 4 Slovakia 158 148 0.2 -34 -10 -97 -63 128 191 2 2 195
16 0 Moroceo b | 15 91 24 £.176 0.19 -33 -100 #YOK #YOK -695 121 12.100 166 268 121
B B DiNYA TORK
DUNYAYILLAR DUNYA CEYREKLER | DUNYA IMPORT TRADE . ; U - ; URK
. . ¢ DONYAYILLAR HRACAT! DUNYA CEVREKLER EXPORT | T0RKiVE VILLAR IHRACAT TURKIVE CEVREKLER ExFol
ITHALATI ITHALATI INDICATORS IHRACATI TRADE IHRACATI TRAD
INDICATORS INDICA
Tiirkiye Yillar ihracatinin at - -
Artti1 ve 3 Milyon USD OF OF i OR OF 01 (U OF OF e
(Jzeri ithalat Yapan Ulkeler ats omsand ho

“Ye



11.1 Dunya

Yillar Ithalat

Artisina Gore
Buyuyen
Pazarlar

1.1.2. Dunya 2016ilk

Ceyrek Ithalat Artisi RIUETREATLU

Gosteren Pazarlar

Belcika

Polonya
Endonezya
Urdun
Isvec

~ ..

A“E “ATI“S' (Ahmet Hakan EkicD)

1.13. Dunya

Ithalatinda
Buyume
Gosteren
Pazarlar

Endonezya
Senegal
Meksika

Cek Cumhuriyeti

1.2.1, Dunya
Yillar Ithalat
Artisiile
Turkiye Yillar
Ihracat
Artisinda
Buyume
Saglanan
Ulkeler

1.2.2.Dunya
Ceyrekler
Ithalat Artisiile
Turkiye
Ceyrekler
Ihracat Artisinda
Buyume
Saglanan
Ulkeler

Nijerya
Katar
Banglades

Endonezya
Isvec
Urdun
Polonya

~re

I ERVILIEN 1.3.1. Dunya

Yillar -
Ceyrekler

Yillar Ithalati
Azalirken,

HUEIEIE Yl Turkiye Yillar

ile Turkiye
Yillar -
Ceyrekler
Ihracat
Artisinda
Buyume
Saglanan
Ulkeler

Senegal
Togo

Ihracatinda
Buyume
Saglanan

Ulkeler

1.3.2. Dunya REEERIGIE]

Ceyrekler
Ithalati
Azalirken,
Turkiye
Ceyrekler
Ihracatinda
Buyume
Saglanan
Ulkeler

Polonya
Makedonya
Belarus
Hollanda
isvicre
Umman
Bahreyn

Belcika
Italya
Bulgaristan
Avusturya
Avusturalya

2.1
Turkiye'n
in Yillar
lhracat

Yillar-
Ceyrekler
Ithalat Azalisi
ile Turkiye
Yillar-
Ceyrekler
lhracat
Artisinda
Buyume
Saglanan
Ulkeler

Artisina
Gore
Buyuyen
Pazarlar

2.2,
Turkiye'nin
Ceyrekler
Ihracat
Artisina
Gore
Buyuyen
Pazarlar

2.3. Turkiye
Yillar -
Ceyrekler
Ihracat
Artisinda
Buyume
Sagladigi
Ulkeler

Nijerya

Isvec
Endonezya Nijerya
Isvec Makedonya
AvusturalyaBelarus
Urdun Hollanda

0y PRt
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930320 - ¥ivsiz Av ve Aticihk Tafekleri Hedef Pazar Matrisi Analizi:

1.Tiirkive Yillar ihracat Artisina géire:

Matrisimizi inceledigimiz zaman Turkiyve yillar ihracat istatistiklerine gare filtreledigimizde 11
Ulke gdrmekteyiz. Fakatyillar ihracative & ay ihracatinda da bayimeyistrdiren 4 (lke
bulunmaktadir. Bunlar: Polonya, Avusturya, Almanya ve Fransa'dir. Ticari gostergeler
tablosunda inceledigimiz zaman tedarik ettigi (ke sayisi, tedarik ettigi km. ve birim fiyat
bazindainceledigimiz zaman da bu Glkelerin olas birincil hedef pazarlarimizdan oldugunu

garmekteyiz.

Birincil anem arz eden pazarlar: Polonya, Avusturya, Almanya, Fransa.
ikincil Snemarz eden pazarlar: Birlesik Krallk, Belcika.
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http://madb.europa.eu/madb/_ir_wdexpup.li.htm‘ . ‘ http://madb.europa.eu/madb/indexPubli.htm

¢ r

Video | Legal notice | Contact | FAQ | Englsh (en -

European

Commission Market Access Database

European Commission > Trade > Market Access database

Exporting from the EU - what you need to know Latest updates

10-0Oca-2014 Brazil

What's new?

N clature

Export from EU The Market Access Database (MADB) gives information to companies exporting from the EU

Tariffs about import conditions in third country markets: nal
Procedures and
Formalities Tariffs Help us counter trade barriers ¥
Duties & taxes on imports of products into ernal
specific countnes
- 09-0Oca-2014 -hanges of
Procedures and Formalities Importing into the EU? preferential tariff
Procedures & documents required for customs
s stk sttt EU Tariffs
Rules of Onigin ance In the partner country = News
EU import tanffs
I Import into the EU n
Statistics Export Helpdesk >
i1l Tanffc P 3 g g g [ N LY

Tablo 12. AB Market Access veri tabani




HAZIR PAZAR ARASTIRMALARI

d Kasaya Erisim~ B Oturum Acma Yardmcisi -

The 2013-2018 World Outlook for Cooling Towers

2 ] = hliched | ~an (5o - Tternationa

The 2013-2018 World Qutlook for Cooling TowersThis econometric study covers the world outlook for
cooling towers across more than 200 countries. For each year reported, estimates are given for the latent
demand, or potential industry earnings (P.I.E for the country in question {in millions of U.S. | read more

The 2013-2018 OQOutlook for Cooling Towers in Greater China

AL Sne 3T ernatona

The 2013-2018 OQutlook for Cooling Towers in Greater ChinaThis econometric study covers the latent
demand outlook for cooling towers across the regions of Greater China, including provinces, autonomous
regions (Guangxi. Mei Mongol, Ningxia, Xinjiang. Xizang - Tibet). municipalities (Beijing. | read more

The 2013 Report on Cooling Towers: World Market Segmentation by City

2013 she 3 erna 5|

The 2013 Report on Cooling Towers: World Market Segmentation by CityThis report was created for global
strategic planners who cannot be content with traditional methods of segmenting world markets. With the
advent of a "borderless world”, cities become a more important criteria in prioritizing | read more

CCCT - Athlone Cooling Towers Site Redevelopment - Western Cape -
Construction Project Profile

3140 =hed b arlo arket taellinenr e

SynopsisThe CCCT - Athlone Cooling Towers Site Redevelopment - Western Cape - Construction Project
Profile contains information on the scope of the project including project overview and location. The profile
also details project ownership and funding, gives a full project description, as well as | read more

Cooling Towers

.a & [ & —ineq C 211003 TOLUSLE ANalivsls

This report analyzes the worldwide markets for Cocling Towers in USS Million by the following End- Use
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RAKIPLERIN iGINDE YER ALDIGI RAPORLAR

Sort by: | Relevance []| |Refine your search A

Global and China Machine Tool Industry Report, 2011-2012 $2,000.00
9/1/2012 | published by: Research in China
...foreign businesses, such as Yamazaki Mazak, Amada and Mori Seiki, are accelerating their.. finished and relevance
put into production in 2012. Amada: In December 2011, it set up a general.._.market strategy. According to the
plan, Amada is scheduled to build new plant in Qingpu... | more._ ..
Global Laser Cutting Machine Market 2011-2015 $1,500.00
5/25/2012 | published by: Infiniti Research Limited
...Includes a discussion of the key vendors operating in this market. Key vendors dominating this market space relevance
include Trumpf GmbH, Amada Machine Tools Co., Lid., and Bystronic Inc Key questions answered in this
report:What will the market size be in 2015... | more. ..

Search inside this report
Machine Tools $4,950.00
9/1/2011 | published by: Global Industry Analysts
...including many key and niche players such as GF AgieCharmilles, Alied Machine & Engineering Corp, relevance
Amada Group of Companies, Amada America Inc., Amada Machine Tools America, Inc., Amada Co. Lid,
Doosan Infracore Co. Ltd., FANUC Corporation... | more. .
Marchina Tnnle in China 45 Ann NN

m
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IHRACAT SANATI

« REKABET ISTIHBARATI OLMADAN
STRATEJI OLUSTURULAMAZ

« STRATEJI OLMADAN ISTIHBARAT
GERCEKLESTIRILEMEZ
« SONUC ILETISIM ILE ALINIR

« [HRACAT SANATI BUNLARIN
BILESKESIDIR

» TICARI BILGI VE ISTIHBARAT
SURDURULEBILIR KARLILIGIN
ANAHTARIDIR
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